
1st September

To

30th November

QUARTER 

REPORT



Social media is the new Passport

Google is the visa for Business

- Anonymous 



FAN BASE





PARAMETERS SEPTEMBER OCTOBER NOVEMBER

Engagement 

Rate

29% 18% 30%

Reactions 46,516 44,356 1,24,612

Reach 1,59,333 2,49,513 4,17,708

Impressions 1,86,762 2,64,203 4,34,987





PARAMETERS SEPTEMBER OCTOBER NOVEMBER

TWEETS 30 15 210

IMPRESSIONS 98.7K 11.6k 116k

FOLLOWERS 929 930 1,019

PROFILE 

VISITS

1486 71 3756

ENGAGEMENT 

RATE 

1.3% 0.3% 18.6%





PARAMETERS SEPTEMBER OCTOBER NOVEMBER

Posts 23 19 24

Followers 3,346 3,426 3,511

Likes 51,699 41,731 89,621

Reach 15,837 1,28,870 10,199

Impressions 23,616 1,47,497 14,148

Video Views 535 23,912 40,649



CAMPAIGN, 

CONTESTS and 

LAUNCH



SEPTEMBER
CONTEST 



CONTEST CREATIVES



CONTEST ENTRIES



Reaction Reach Impressions Comments

24,828 85,001 96,488 196

Likes Engagement Retweets Replies

395 2.6% 266 101

Likes Comments Reach Impression

28,520 167 7,413 11,258



OCTOBER
CAMPAIGN



CAMPAIGN CREATIVES





Reaction Reach Impressions Comments

36,828 2,32,265 2,42,689 46

Likes Comments Reach Impression Video 

Views

40,439 03 2,464 3,538 23,569



NOVEMBER
CONTEST



CONTEST CREATIVES





CONTEST ENTRIES



Reaction Reach Impressions Comments

78,870 1,75,054 1,84,130 145

Likes Engagement Retweets Replies

1,300 5.1% 657 502

Likes Comments Reach Impression Video 

Views

28,502 82 2,452 3,490 40,650



TIMES LIT FEST
(Event Coverage)



PRE-EVENT



Event tab was created, wherein updates and glimpses from the event were shared 



EVENT DAY 
(The team was present at the event 

location to cover the event )















CONTENT 

HIGHLIGHT



BEST CREATIVES



INSTAGRAM STORIES and  HIGHLIGHTS



USER GENERATED CONTENT 



NEUTRAL TWEETS



ORM





THANK YOU


