





The new watch”




INSTINCT










Relatability




rainstorming

\\

Thus, began






THEORY OF RELATABILITY

Alé




“You react to what vou relate to!”

This got us thinking...
What makes Instinct - relatable”?

The answer was in the word itself,
INSTINCT

What makes us strong and defiant in the face of challenges is

our INSTINCT
J . . \



't IS something which everyone has,
but only few live by it



We called it the 6th lost element -
that binds together all the 5
elements



So, we were ready with our
~_that would make INSTINCT @ partafaurbeingond ‘
~ same time maotivates us to live by it




| Live'By hstinetC"




We leveraged the 5 elements of ou
nature to highlight 5 important
features of the watch



EARTH WIND SPACE WATER FIRE



FACEBOOK












What all features of the watch have we highlighted here?




ELEMENT

FEATURE

Earth Shock Resistance
Wind Barometric Altimeter
Space Galileo Satellite Network
Water Water Resistance

Fire

Thermal Resistance




Now, how do we make INSTINCT relatable?




By sharing
hard-hitting
Inspiring stories..



GARMIN. #ILIVEBYINSTINCT

Personality  Anam Hashim
Reach 17,666
Views 3,919




GARMIN.

#ILIVEBYINSTINCT

Personality Rannvijay S.
Reach 4,616
Views 3,717




We then launched a contest
asking people to share the
moment which triggered the
INSTINCT within.






GARMIN. .. #ILiveBylnstinct

,. _!:" - PAEJB%NE POSTTYPE Pre- Buzz

REACH 10,862

CONTEST COMING
TOMBRREW LIKES 3114




GARMIN #ILiveBylnstinct

RULES OF THE CONTEST
) POST TYPE Rules

o DNLY SEARE / COMMENT WITH
QUALIFY FOR JUDGMENT.

* THERE IS NO LIMIT ON NUMBER OF SHARE / COMMENT.

* LUCKY WINNERS WITE MOST AMAZING ANSWERS WILL WIN BIG. R EAC H 1 ;72 5

RESERVES THE RIGHT 7O ALTER/CRANGE THE
T&C WITROUT ANY NOTICE.

LIKES 14




\SNhﬁéﬁthemoment \
you,
m‘s%ﬁ&m YoiR POSTTYPE C(Contest
i REACH 5594
LIKES 1,673

COMMENTS 21



GARMIN. ™ Wy #ILiveBylnstinct

L AN

o Contest
4,664
1,939

8




To add more fun,
we added the countdown to the launch



GARMIN.

POST TYPE Countdown
REACH 8,917

LIKES 1,898




POST TYPE Countdown
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LAUNCH OF GARMIN INSTINCT



TWITTER



We Incorporated the same
approach on Twitter















GARMIN. #ILIVEBYINSTINCT

Personality  Anam Hashim
Views 45
Retweets 2

Likes 38




GARMIN.

#ILIVEBYINSTINCT

Personality Rannvijay S.
Views 28
Retweets 1

Likes 6




GARMIN. ». #ILiveBylnstinct

* PARTICIPATE
ANDWIN

CONTEST COMING
TOMORROW




[ The picure cant be ipiared




GARMIN. \\\Q

.;(

Share the moment POSTTYPE C(Contest
\ihllrﬁﬂ%llﬂl YOUR
INSTINET | COMMENTS 35

LIKES ol

RETWEETS 36



POSTTYPE C(Contest

COMMENTS 29

LIKES 36

RETWEETS 28




GARMIN.

POST TYPE Countdown

B 1
- 'm i LIKES 1
- HIH IQE’

RETWEETS 0




POST TYPE Countdown
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LAUNCH OF GARMIN INSTINCT



INSTAGRAM



We Incorporated the same
approach on Instagram















GARMIN. #ILIVEBYINSTINCT

Personality  Anam Hashim
Reach 9,630
Views 6,285




GARMIN.

#ILIVEBYINSTINCT

Personality Rannvijay S.
Reach 1,200
Views 5,541




awmen - #{LiveBylnstinct 2w wous | #|LiveBylnstinet 2w e #lLiveBylnstinct 2w

REVEALING THE MOST AWAITED,
GARMIN'S FIRST EVER LIFESTYLE

WATCH IN INDIA: INSTINCT!
NOW AVAILABLE FOR PRE-DRDER! @PAYTM MALL

#ILIVEBYINSTINCT #1LIVEBYINSTINCT

OFDEPEDNGON MY | R PR secuscne W
: ‘ - & INSTINCT in me, &%
o ) ¥ ismore ginom\g‘&

BOSS OF MY LIFE - Mw > Vil , . than the 1'in me!

PRE-ORDER

GARMIN INSTINCT FROM
Payim

©mall

v""'mmnsmcf >>> 2 A- - \ rE .#ILIVEBSTCT
WS | usWIPEUPTOBUY

See More >




GARMIN. .. #ILiveBylnstinct

‘}/4}/ ;’3 PAEJIIJCJ\%TE POSTTYPE Pre- Buzz
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REACH 1,080

CONTEST COMING
TOMORROW

LIKES 0,698

IMPRESSIONS 2,220



GARMIN #ILiveBylnstinct

RULES DF THE CONTEST
I POST TYPE Rules

o DNLY SEARE / COMMENT WITH
QUALIFY FOR JUDGMENT.

* THERE IS NO LIMIT ON NUMBER OF SHARE / COMMENT.

* LUCKY WINNERS WITE MOST AMAZING ANSWERS WILL WIN BIG. R EAC H 8 ' 8 8 O

RESERVES THE RIGHT 7O ALTER/CRANGE THE
T&C WITROUT ANY NOTICE.

LIKES 194

() | =0 Wil ~° ) IMPRESSIONS 5,150

)




GARMIN. \\

B<

Share the moment
when you,

UNLEASHED YOUR
INSTINCT

gt ILIVEBYlNSTIN(T

POST TYPE

REACH

LIKES

IMPRESSIONS

COMMENTS

Contest
2,340
4,617
3,100

17



POST TYPE Contest
REACH 2,360
LIKES 4,961

IMPRESSIONS 5,400

COMMENTS 30




GARMIN.

POST TYPE Countdown
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REACH 4,040

IMPRESSIONS 0,300
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POST TYPE Countdown
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axwan - #]LiveBylnstinct 2w

fContestAlert

GARMIN. #LiveBylnstinct

" PARTICIPATE
AND WIN

CONTEST COMING
TOMORROW

wwe | #|LiveBylnstinct 2w

#ContestAlert

GARMIN. \%
“Q}
\%

\ %

Share the moment
when you,

IlNlEASHEII YOUR
INSTINET

- SRy AN R PR
@{_1" mnindia

~ #lLiveBylnstinct 2w

#IleeByInstmct

| GARMIN P—

RULES DF TRE CONTEST

+ Hlaw

* DNLY SHARE/ COMMENT. WITH
QUALIFY FOR JUDGMENT.

* THERE 15 NO LIMIT ON NUMBER BF SHARE / COMMENT,
* LUCKY WINNERS WITR MOST AMAZING ANSWERS WILL WIN NIE.

RESERVES THE RISKT T0 ALTER/CRAMGE THE

T&L WITHOUT ANY NOTICE.

@garminindia

Participate now, contest ends at midnight.




wue #lLiveBylnstinct 2w

a~  #]LiveBylnstinct 2w

PARTICIPATE NOW
IF YOU HAVEN'T.

#ILIVEBYINSTINCT #CONTEST
RUNS TILL MIDNIGHT.

#HURRYUP

v #iLiveBylnstinct 2w




u~ #|LiveBylnstinct 2w eose s~ #|LiveBylnstinct 2w cee ann . #|LiveBylnstinct 2w

CONTEST ENDS IN 3 HOURS. | E Rl
1 S FIRST EVER

PARTICIPATE NOW. b 2 UIRTILE RS

ININDIA

ANSWER IN THE COMMENTS OF

oURCONTESTPOST. MO | i
Y 1 DAY T0 GO FOR
EXCITING CARMIN MERCHANDISE L THE ENCLUSIVE

UP FOR THE GRAB. e N =

@garminindia










FACEBOOK



We uploaded an
album, c/ironiciing
the whole event




FIRE - Inferna

A - Twrster

1

GARMIN
GARMIN

GARMIN INSTINCT
INSTINCT

GARMIN
GARMIN




LiveByInstinct

. & Garman India @ «.'q.ymmar».!u







GARMIN w

INSTINCT
GARMIN
i ms“m IIISIINCT GARM
GARMIN
INSTINCT GARMIN INSTINC
ISTINCT INSTINCT
GARMIN INSTINCT e
ARMIN i INSTMCT

INSTINCT

INSTINCT

RE-FUEL STATION

QEFQE_LWUR INSTINCT










INSTINCT
INSTINCT GARMIN

GARMIN

GARMIN

{NSTINC]

GARMIN

INSTINCT



TWITTER



@ Garmin India @ Garmin_India - 19 018 Garmin India ¢

veBylinstinct

W oo [ 6




Garmin India

A
Irey

ndian Garmin Instinct Launch! #|veE it

rmin India making sure averyone prasent iz up




The Live covergge
triggered a spike
N the UGC




| =3

Vivek Banka Eban«
Garmin instinczis n
2 best part!’. - Erar

work! It is all about accuracy and that'

v

stne




Pushkin Shukla Zpuzhiinshukls - 19

GARMIN
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v ) Charandeep Singh 2chinu000 - ° 13 =
n of latest coliection of 6? The man

; Charandeep Singh Zchinuilio
& Thank you min_in f
*  smart watches INSTIN

AND for a =Fz

Iz was plzasure meeting him 2gzin
Special thanks to @mainimanizh




INSTAGRAM



The Live covergge
was very well
‘ecelved on
nstagram




garminindia €
Junkyard Cafe, Saket

garminindia @rannvijaysingha is here with his
contagious smile at the exclusive Garmin
Instinct launch!

Stoked! .

#|LiveByInstinct #Beatyesterday #garminfamily
#GarminSquad #Garminindia #GarminiN
#instinct #instafit #Finstagood #instacool
#delhi_gram #delhigram #india #indiagram
#fitinspiration

isha_wordsworth @ @
isha_wordsworth Super cool stuff team!

merasafarnaama that's brilliantly
captured! Great shot. ()

oQd N

09; Liked by pushkin_shukla and
159 others




garminindia @ - Follow
Junkyard Cafe, Saket

garminindia When instinct drives you,
nothing can stop you!.

#ILiveBylnstinct #beatyesterday
#garminfamily #Garminlndia #GarminIN
#instafit #instagood #delhigram #delhi_gra
#india #indiagram #fitinspiration #instagoq
#Instinct

Qg

78 likes




garminindia @ - Follow

Junkyarg Lafe, daket

garminindia When instinct drives you,
nothing can stop you! .

#india #indiagram #fitinspiration #instago
#Instinct

©Qud

78 likes




GARRIN #“.WeByInStinCt 2w ARMS #lLiveBylnstinct 2w see R #ILI"eByInSti"Ct 2w

STAY TUNED.

WE WILL BE SHOWING LIVE

UPDATES FROM INSTINCT

LAUNCH.

#ILIVEBYINSTINCT




g < =~ #|LiveBylnstinct 2w
s #lLiveBylnstinct 2w san #|LiveBylnstinet 2w

#ilivebyinstinct

UEL YOUR INSTINCT

B When instinctdrives you, § ILiveBylnstinct
- nothing can stop you!

W o s () e




So, how did we
fare overall:



Total Launch Stats

REACH
VIEWS
LIKES
IMPRESSIONS
COMMENTS

65,210
36,065
19,300
22,0/0
o2



Performance Marketing Report

Campaign
sem-instinct-brand
sem_garmin_instinct_Q3

instinct 2x | p-max | 25
May - 24 June'23

instinct 2 | p-max | 25
May - 24 June'23

Budget
423
439

3199

3199

Campaign Report

01 July 2023 - 31 July 2023

Impr.
35096
251000

1250179

2400607

Cost CTR
35116.56 14.94%
90089.71 9.11%

97134.05 15.16%

98502.58 8.46%

Conversions Clicks

1420.35
4020.2

11863.2

7448.27

5242
22862

189544

203083

Avg.
CPC
6.7

3.94
0.51

0.49

Cost /
conv.

24.72
22.41

8.19

13.22




THANKS




