




The new watch?



INSTINCT



Challenge?



Time



Relatability



Thus, began our brainstorming



We had our Eureka moment with...



THEORY OF RELATABILITY



“You react to what you relate to!” 

This got us thinking…
What makes Instinct - relatable? 

The answer was in the word itself. 
INSTINCT

What makes us strong and defiant in the face of challenges is 
our INSTINCT



It is something which everyone has, 
but only few live by it



We called it the 6th lost element -
that binds together all the 5 

elements



So, we were ready with our launch strategy - an idea

that would make INSTINCT a part of our being and at the 
same time motivates us to live by it



I Live By Instinct



We leveraged the 5 elements of our 
nature to highlight 5 important 
features of the watch



EARTH WIND SPACE WATER FIRE



FACEBOOK



EARTH WIND



SPACE WATER



FIRE



What all features of the watch have we highlighted here?



ELEMENT FEATURE 
Earth Shock Resistance

Wind Barometric Altimeter

Space Galileo Satellite Network

Water Water Resistance

Fire Thermal Resistance



Now, how do we make INSTINCT relatable?



By sharing 
hard-hitting, 
inspiring stories...



Personality Anam Hashim

Reach 17,666

Views 3,919



Personality Rannvijay S.

Reach 4,616

Views 3,717



We then launched a contest, 
asking people to share the 
moment which triggered the 
INSTINCT within. 



Result?



POST TYPE Pre- Buzz

REACH 10,862

LIKES 3,114



POST TYPE Rules

REACH 1,725

LIKES 14



POST TYPE Contest

REACH 5,594

LIKES 1,673

COMMENTS 21



POST TYPE Contest

REACH 4,664

LIKES 1,939

COMMENTS 8



To add more fun, 
we added the countdown to the launch



POST TYPE Countdown

REACH 8,912

LIKES 1,898



POST TYPE Countdown

REACH 1,337

LIKES 11



TWITTER



We incorporated the same 
approach on Twitter 



Result?



EARTH WIND



SPACE WATER



FIRE



Personality Anam Hashim

Views 45

Retweets 2

Likes 8



Personality Rannvijay S.

Views 28

Retweets 1

Likes 6







POST TYPE Contest

COMMENTS 35

LIKES 51

RETWEETS 36



POST TYPE Contest

COMMENTS 29

LIKES 36

RETWEETS 28



POST TYPE Countdown

LIKES 11

RETWEETS 5



POST TYPE Countdown

LIKES 16

RETWEETS 12



INSTAGRAM



We incorporated the same 
approach on Instagram



Result?



EARTH WIND



SPACE WATER



FIRE



Personality Anam Hashim

Reach 9,630

Views 6,295



Personality Rannvijay S.

Reach 1,200

Views 5,541





POST TYPE Pre- Buzz

REACH 1,580

LIKES 5,698

IMPRESSIONS 2,220



POST TYPE Rules

REACH 3,880

LIKES 194

IMPRESSIONS 5,150



POST TYPE Contest

REACH 2,340

LIKES 4,617

IMPRESSIONS 3,100

COMMENTS 17



POST TYPE Contest

REACH 2,360

LIKES 4,961

IMPRESSIONS 3,400

COMMENTS 35



POST TYPE Countdown

LIKES 3,768

REACH 4,040

IMPRESSIONS 5,300



POST TYPE Countdown

LIKES 112

REACH 2,540

IMPRESSIONS 3,400









Now, comes the big moment...



LIVE COVERAGE



FACEBOOK



We uploaded an 
album, chronicling 
the whole event

















TWITTER







The Live coverage 
triggered a spike 
in the UGC









INSTAGRAM



The Live coverage 
was very well 
received on 
Instagram













So, how did we 
fare overall?



REACH 65,210

VIEWS 36,065

LIKES 19,350

IMPRESSIONS 22,570

COMMENTS 52

Total Launch Stats



Performance Marketing Report

Campaign Report

01 July 2023 - 31 July 2023

Campaign Budget Impr. Cost CTR Conversions Clicks

Avg. 

CPC

Cost / 

conv.

sem-instinct-brand 423 35096 35116.56 14.94% 1420.35 5242 6.7 24.72

sem_garmin_instinct_Q3 439 251000 90089.71 9.11% 4020.2 22862 3.94 22.41

instinct 2x | p-max | 25 

May - 24 June'23 3199 1250179 97134.05 15.16% 11863.2 189544 0.51 8.19

instinct 2 | p-max | 25 

May - 24 June'23 3199 2400607 98502.58 8.46% 7448.27 203083 0.49 13.22



THANKS


