The Ferfect Breakfast Compariion for ey eeerien
Every Home - Horlicks g

Client Name
Horlicks Singapore, Unilever /nternational

7o resgrite Horlicks as a household breakfast drink amongst our key
demographics, 1mcliding famiiies and young children; while promotinng
the new Horlicks Chocolate Favour We set up the Horlicks-dispernsing
van to roam schools, Community Centres, and other famiily-centric
venues-

Services
Creative Campaign, Design, OOH, Event Management, Media Buying

Results
Over 10,000 unique people sampled Horlicks in campaign span of 7

month
—> Generated new sales leads for Horlicks Ready-To-Drink version in

school canteens we visited
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WHEN IT’S TIME TO REMOYE YOUR MAKEUP...
Co-content creation with different trered /nfluerncers with G ilieie DRl SR O i

relate to the most?

measurable, lead generation quiz and UGC on /nstagrarm
= all 177 ome for the launch of the new NIVEA Rose Hicellar

Water witth O HAT'S YOUR
NO.1

. MAKEUP
Services

) ) . REMOVAL
Creative Concept, Content, Design, Development, Content Creation- STRUGGLE?
Social Media and Influencer Management e O
Results

600+ participants, 100+ social shares with estimated 10% increase in
market share for the NIVEA Micellar Water




